5 facts to know

about anesthesiology
and pain specialists’
professional conte
consumpt '

#1 Peer-reviewed content is the most influential.

Anesthesiology and pain specialists are deeply influenced by professional content in their field, so add
value to your promotions by placing them adjacent to relevant content. Here are the top three content
types they use to select treatment options and improve patient outcomes.
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Anesthesiology and pain specialists increasingly turn to alternative
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Anesthesiology and pain specialists
access online journals to stay updated.

Online journals are the go-to resource for anesthesiology and
pain specialists to obtain the latest research and information
about the specialty.

Online journals 57%

Discussions with
colleagues and mentors 53%

Conferences and
symposia 51%

CME/CE activities
(non-conference related) 51%

CME/CE activities
(conference related) 49%

#4 Search engines are the most common method of accessing
digital content, closely followed by society websites.
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Partner with Lippincott® HCP Access
at Wolters Kluwer

The audience solution experts at Lippincott® HCP Access ensure your brand is delivering the right message, in the right format and
environment, at the right time.

Contact an expert when you’re ready for personalized advice on a successful advertising strategy.

Source: Wolters Kluwer Content Consumption Study, 2024. Data subject to statistical margin of error.
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https://www.wolterskluwer.com/en/solutions/lippincott-hcp-access/contact-us
https://lww.com/hcpaccess

